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Constant Change
Today's Presentation

● Digital Marketing Fundamentals
● Our Results
● Mini-Campaigns
● How will Customers find you in 2025?
● Social Commerce
● Key Trends Moving Forward
● What Should you Do
● Our Strategies



Don't find customers for your

products, find products for your
customers.

Seth Godin

AZ QUOTES

YARRA RANGES TOURISM



Campaign



2024/25 Performance 

● Unique Users: 770K 
● Page Views: 2.6M
● Emails Sent: 3.2M
● Email Subscribers: 42K
● Google Ad Impressions: 12M
● Social Impressions: 12M
● Clicks to Partners: 212K
● Most benefits ever used



2024/25 Performance 

MarƎƈƱƦnƊ IƪpƕeưsƌƬƑư 
24 MilƏƌƬƫ to 27 MilƏƌƬƫ

12.5% InƆƯeƄsƢ
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Future of Visitor 
Acquisition?
● Search Engines/Content (fresh)
● AI Search & Chatbots
● Direct Booking Channels (has to 

be easy)
● Online Travel Agencies (OTAs)
● Don't Forget Locals / Visiting 

Friends & Relatives
● Influencer / Ambassador 

Marketing
● Social Media - Ads & Content



Used to learn new skills (daily)

Gen Z

18-28

Gen Y

29-43

TikTok (48%)

Instagram (46%)

Websites (42%)

YouTube (42%)

Gen X Boomers

44-58 59-77

Websites (35%) Websites (22%)

YouTube (41%) YouTube (27%) Books (18%)

Instagram (38%) Instagram (16%) YouTube (14%)

Source: McCrindle, Generations Defined Report, 2023

YARRA RANGES TOURISM



Social Commerce
Integrating:

● Product Lines
● Referral Discount Codes 
● In Video Promos 

They know their customers, 
and spend their time 
developing and finding 
products for them.
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Key Trends
Digital Transformation and AI:

● AI Powered Personalisation
● AI Chatbots 
● Where will AI get information?

○ Websites
○ Google Business Profile
○ Other Listings

● Tailored Itineraries - Learn 
Consumer's Preferences

● Dynamic Pricing
● Language and Accessibility features





What Should You Do?
1. Embrace Digital Transformation
2. Digital Platforms are Consistent
3. Offer Products for Diverse Needs / 

Immersive Experiences
4. Assess Your Business Against Others
5. Optimise for Mobile

Remember - People live in the last 
minute lifestyle now.



Working With Us

1. Use Your Marketing Benefits
2. Images and Wording on 

Web Listing
3. Content for Socials
4. Upload Events and Deals
5. Your Partnership - 10% of 

your Marketing Budget

When in doubt see number 1.



Our Strategies 2025
● A.I. Piloting
● Content

○ Web 
○ Socials
○ Influencers
○ Media

● Video and Imagery
● Digital Advertising
● Mini-campaigns 2.0

○ Competitions
○ Collective Partners
○ Experience Segments



Visitor Guides



Partnership




