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INTERNATIONAL GROWTH OPPORTUNITY

Total overnight visitor expenditure to Victoria ($bn) -
YE December 2019 vs. YE December 2023

s $29.3
25.8

0
34.9% 43.8%

£ 34.2%

10.0
Year ending December 2019 Year ending December 2023
‘ International Interstate . Intrastate

NOTE: OVERNIGHT EXPENDITURE ONLY. EXCLUDING DOMESTIC DAYTRIP EXPENDITURE. VISIT ORIA | ‘ 7ICTOR.A
SOURCE: TOURISM RESEARCH AUSTRALIA INTERNATIONAL AND VISITOR SURVEYS, REGIONAL EXPENDITURE MODEL, DATA TO YEAR END DECEMBER 2023 I



VISIT VICTORIA’S STRATEGIC LEVERS

DESTINATION MARKETING MAJOR/REGIONAL EVENTS BUSINESS EVENTS
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OUR MARKETING APPROAC.'“‘ -
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OPPORTUNITIES
FOR ALL MARKETS Intrastate

Address perception issues and showc
lepth and breadth of Victoria’s expe

Interstate
rive preference, highlight our diffe
eels for Melbourne and

v | VICTGRIA



EVERY BIT DIFFERENT -
THE OPPORTUNITY

 Build emotional connection

* Deliver on the promise to enrich every
moment

* (Create advertising that breaks the mould of
the tourism industry

* Align with the Experience Victoria 2033
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RESULTS TO DATE

1in3 98%

Australians have Increase in
seen the consideration to travel
campaign amongst those who

those that have seen
the campaign

Every bit different campaign tracking study, Hall and Partners, Jan/Feb 2024, n = 1000

18-34s

Consideration
reaching 70 per cent
for those that had
seen the campaign

340,000+

Leads to industry

8.7M

Reached via Meta
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SOCIAL MEDIA REACHING OVER 4 MILLION

Yoursess visitmelbourne @ v ¢ @e =

Dog-friendly:
Impressions: 59.3K
Reach: 53.k

Tesselaar Kabloom:
Impressions: 96.1K
Reach: 94.9K

Puffing Billy:
Impressions: 307.6K
Reach: 295.2K
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Y garden forpeoplé and their. pUPS & WEL ... . Fe‘stwal ‘of tloWers @tesselaarkabloom starts .
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» ! %% Whereiskapaand 82 others commented
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1l visitmelbourne - Tesselaar & 2people @ Tes

PS yarravalleydandenongranges and 27 others
PP commen

§1 rumental Version) Healing 2 yarravalleydandeno:
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CAMPAIGN ACTIVITY
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Must Visit
Destination In 'ﬂ!
' Yarra Valley - =

e

3@. melbournesights @

I had a greé( day at @re_em_yarravalley earlier ...

@ yarravalleydandenongranges'and 9 othérs commented ‘&
1 Zimmer90 - What Lovels & 5people @ Melbou
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VICTORIA

EVERY BIT
DIFFERENT
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https://www.instagram.com/reel/C1EhYxjv53o/
https://www.instagram.com/reel/C1EhYxjv53o/

ENEWS REACHING 200,000 SUBSCRIBERS

¥

= —— — DARERR TR ‘\ > P aagae N T " g 7. Warburton
GENERAL LINRIRRSSEE o,
A 5 = : o, | An eaoy drive from Melboume the town of Warburicn io another populer deotinetion for

admring autumn leaves in eil thewr oplendour. Fallow the

the picturecque Warburton Velley on & lecurely rivercide wealk

urion rail e

SPECTACULAR COLOURS ON SHOW

otoria® e aive

ght otay et the newly renovated Aipine

Savour oesoo:

theoe 10 idyilio 1owno

Beauty abounds in Victoria it

heck out bangin'

and see mammoth displays of public art on show

beauty of autumnii

Our fave autumn towns Accessible escapes AUtumn EDM tO ViCtorian database
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RECENT PR ACTIVITY

TAKE ME OUT

9 YARRA VALLEY

Happy

valley

Victorias Yarra Valley is home to lush green fields
spotted with plump dairy cows, rows of historic,
gnarled vines and innovative cuisine that celebrates
the regions unbeatable produce. Jonathan Lee

runs Hop It, a hop-on, hop-off bus service that takes
you to the best parts of the region for cider, cheese,
gin, wine and a fun time and he shows us his perfect

day out in the valley.

Surprisingly, Hop ltis the first hop-on,
hop-off bus to service wine regions in the
state. Owner and driver Jonathan Lee
started the business with his wife Sara
just before the pandemic, briefly pivoting
to become a wine delivery business after
tearing all the seats out of their buses.
This not only helped the business stay afloat
but it formed lasting relationships with the
Yarra Valley vignerons that have remained
strong to this day.

THE LUX FILES

Despite also servicing the Bellarine
Peninsula, the Yarra was Jonathan's first
passion. “We are from Europe and we love
the wine regions surrounding Melboume,”
he says. “Every time we have family and
friends come from Europe, we go there
but someone always has to drive. Sara and
I have done hop-on, hop-off buses all over
the world - Dubai, Beriin, London - and we
loved them and thought it was something
we could do together”

L2

in the Yarra Valley. TOP:

ee; dining and touring the Yarra Valley.

Luxury Escapes, May 2024

9am Cream of the crop

“Up in the valley, Coombe Yarra Valley is our
first stop. It was the home of famous opera
singer Dame Nelly Melba and they do some
beautiful freshly baked scones with pots of
jam and cream and you can pair that with a
lovely sparkling blanc de blanc. Breakfast of
champions. Or a coffee if you prefer. You can
also book in a garden walk or a tour of Dame
Nelly Melba’s old homestead.”

10am Natural beauty

“Alowyn Gardens is a beautiful walk that you
can do in about an hour. They have a café
and a hedge maze and the place changes
throughout the year with the seasons.”

11am Bubble trouble

“Chandon is a stunning venue if you like your
sparkling wines with views out to the Yarra
Ranges and the lake they have there. You can
either sit down in their wine bar or outside
under the umbrellas and enjoy a sparkling
wine paddie or have a guided tasting that
includes the history of Chandon.”

Ipm Picnic in the vines

“Punt Road is owned by the Napoleone

family and they are one of the largest apple
growers in Victoria. As you head down the
driveway you have all these pink lady apple
trees lining the sides of the road and they
have an old cargo shipping container that
they have converted into a cider bar, which
opens up during the hotter months plus they
have a lovely cellar door with an open fire for
the winter months. They have award-winning
cabemet sauvignon and are one of the only
producers of gamay, which is like a distant
relative of the pinot noir grape. You can also
try some of their ciders. The very special rose
cider is made using their shiraz grape skins.
They also offer picnic hampers that you can
create yourself with local produce out of
afridge”

3pm Cheese dreams

“Tokar Estate is located a bit higher up, so
you have views of the valley and as you
approach the estate guests often say that it
looks like it has been plucked out of Tuscany.
You drive up and are greeted by their dog,
the cellar door is in a bam and they have
wine and chocolate tastings. They also serve
Stone and Crow cheeses, which is local and
made by Jack Holman, who used to be the
head cheesemaker at Yarra Valley Dairy. He
specialises in pairing his cheeses with local
businesses, so he does a Four Pillars [gin
distillery) ash cheese. Tokar specialises in

tempranillo and they keep them in amphoras,
the only winery in the Yarra Valley to do this,
which is how the ancient Romans used

to store their wine, in big ceramic pots. It's
very unique.”

4pm Gin oclock

“Four Pillars are geniuses at what they do.
They celebrated their tenth anniversary

last year and Cam McKenzie won best gin
distiller in the world [for the third time, the
first gin maker ever to achieve this]. What is
great about Four Pillars is that they have

2 new cocktail lounge, which is attached

to the original distillery. Now, you can do a
guided gin tasting at the original distillery or
goiinto the lounge, sit back, relax and have a
look at the food menu, comprised of things
like truffle fries, croquettes and salmon
bagels. Then you have a tasting panel that
includes special gins like their Christmas gin
ortheir yuzu gin. | usually recommend this
as a last stop because people often spend
two hours there and there are so many other
businesses within just a few minutes.

YYou have Payten and Jones, an urban cellar
door all about natural wines; Number 7 does
tapas-style food and wine made by local
young winemakers coming up the ranks;
Jaden Ong winery; and then across the road
you have Watt’s River brewery, a small family-
run brewery."

DREAM BY LUXURY ESCAPES 43

wendy_hargreaves

y Williams : It's the M

Getting a sneak peak of
the just-launched Re’em
Yarra Valley, at Helen &
Joey Estate, with thanks
to Visit Victoria.

R

After our wine tasting we enjoyed
adelicious 4-course lunch at

their new restaurant

@helenandjoeyestate

@re_em_yarravalley

“V
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Social coverage: Wendy Hargreaves (journalist), Ricky French

(journalist) & Melbourne Sights (influencer) VICT@RiA

Re'em media famil, December 2023 visiT ORIA



ATE CONNECTED THE REGION TO THE WORLD
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ATE24 - ONE OF THE BIGGEST IN ITS 45-YEAR HISTORY

2,600

delegates

$9B

visitor
expenditure
forecastin
2024

714

international
trade buyers from
37 countries

K] ¢

room nights at 26
partner hotels

100+ § +50K

Victorian tourism meetings over four
operators days

17 330+

days, Victorian products

including pre and from every region
post famils included on famils

$9M

Economic impact
during the event

461

Buyers participating
in famils
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GLOBAL IMMERSION PROGRAM

1 53 global key decision makers in region over 15 days
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Domaine Chandon, Kangaroo Ridge Retreat, Puffing Billy, TarraWarra, Re'em VISI1VORIA | VICTORIA



HOW TO GET INVOLVED

U\ AUSTRALIAN s oy
—"A‘ _atdw ) TOURISM DATA ~
—_— WAR OUSE i
\REHOUS 'RECORD

YARRA RANGES TOURISM )
AUSTRALIA'S SMARTEST TOURISM DESTINATION . { L4 4
Connectwith Listyour business on ATDW Sign up to Visit
Yarra Ranges Tourism to leverage 10 million Victoria's e-news
website visits corporate.visitvictoria.com
NEWS

£

—_—

Share your business’s point of Share your stories with
difference on social pr@visitvictoria.com.au
#EveryBitDifferent #VisitVictoria social@visitvictoria.com.au

#VisitMelbourne i
v | VICTORIA


mailto:pr@visitvictoria.com.au
mailto:social@visitvictoria.com.au
https://corporate.visitvictoria.com/

THANK YOU
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