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TOURISM AUSTRALIA UPDATE
Kristy Malapa– Industry Relations Manager

June 2023– Yarra Ranges Tourism
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ORGANISATIONAL STRUCTURE
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*Pre-COVID figures

9.5 MILLION  VISITORS $45 BILLION SPEND 1 IN 13 JOBS

OUR TARGET 
MARKETS
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A TOUGH FEW YEARS HERE, BUT OUR RECOVERY IS 
PROGRESSING
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Source: Australian Bureau of Statistics, Overseas Arrivals and Departures, Australia, December 2022

SHORT TERM VISITOR ARRIVALS
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INTERNATIONAL 
AVIATION CAPACITY INTO 
AUSTRALIA IS 
BOUNCING BACK, AND 
WITH MORE 
COMPETITION WE 
EXPECT PRICING TO 
IMPROVE BY NEXT YEAR
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Source: Cirium SRS Analyser air schedules data as at 24 Apr-23
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MARCH ARRIVALS WERE STRONG AT 73% OF 2019

Source: ABS Arrivals Short Term Visitor Arrivals
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VOLUME OF HOLIDAYMAKERS vs. VFR

Source: ABS Arrivals Month of March 2023
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STRATEGIC PRIORITIES FY24
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1.
CREATE 

DEMAND WITH 
‘COME AND SAY 

GDAY’

3. 
LEVERAGE THE 
FIFA WOMENS 

WORLD CUP

2.
CONVERT 

DEMAND WITH 
PARTNERS

4.
PROMOTE 
WORKING 
HOLIDAYS

6.
INDIGENOUS, 

SUSTAINABLE, 
AND 

ACCESSIBLE

7.
GROW 

BUSINESS 
EVENTS

5.
SUPPORT 
INDUSTRY 
RECOVERY

GROW DEMAND TO ENABLE A COMPETITIVE AND SUSTAINABLE TOURISM INDUSTRY



Uluru-Kata Tjuta National Park
June 2023 10
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STAY THE COURSE: FRESH AND FAMILIAR
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PARTNERs Working holidayChina launch Cultural spikes
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TOURISM.AUSTRALIA.COM
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TOURISM 
AUSTRALIA’S 
CORPORATE 
WEBSITE

Home to all of the tools and resources 
needed to help you optimise your business 
for the international market.
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AUSTRALIA.COM
Enhanced ATDW integration within 
our consumer site.

Ensure that your product is listed via ATDW 
including relevant offers.

ATDW-ONLINE.COM.AU
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ACCESSIBLE & 
INCLUSIVE 
TRAVEL 
IS A HUGE 
OPPORTUNITY

Tourism Australia’s 2022 
Future of Demand 

Accessibility Impact Survey

Accessibility needs have a 
big influence on many 

aspects of travel, especially 
choice of destination and 

activities/experiences

Travel groups including 
people with disability or 

long term health 
condition in Australia

Source: National Visitor 
Survey

Contribution to the 

visitor economy in 2021, 

or 17% of domestic day 

and overnight trips

Travellers 

considering 

Australia have an 

accessibility need

Travellers say 

accessibility influences 

their choice of 

destination

$13.5B 24% 86%
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TOURISM TRADE 
READY & THE 
AUSTRALIAN 
TOURISM TOOLKIT
This introductory course to inbound tourism 
and accompanying guide has been 
produced by the Australian Tourism Export 
Council (ATEC) in partnership with Tourism 
Australia, and as a result of collaborative 
participation from all state and territory 
tourism organisations.
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WWW.ATEC.NET.AU/TRAINING/ATEC-HOST
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ATEC HOST MARKET 
SPECALIST 
TRAINING SERIES 

Learn more about select inbound markets 
identified as high yielding travellers to 
Australia, as well as key sectors within the 
Australian tourism industry. Discover how to 
effectively attract and service these exciting 
market opportunities, and how to work with 
key players in the travel trade. The ‘Host’ 
series is a commercially valuable brand, 
endorsed by government and trade.
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TOURISM.AUSTRALIA.COM/MARKETREGIONS

“Working in Market’
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KEY DISTRIBUTION 
PARTNERS
As a partnership marketing organisation, 
we work with over 200 commercial 
partners annually, including Airlines, Key 
Distribution Partners, STOs and Affinity 
partners, to engage and convert Australia’s 
target customers.

To make the most of our campaigns it 
helps to be aware of who these are for 
each market.
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TOURISM.AUSTRALIA.COM/TRAVELCLUB
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THE AUSSIE 
SPECIALIST 
PROGRAM

Tourism Australia’s platform to train over 
35,000 frontline travel agents and distribution 
partners.
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TRADE EVENTS

Including Australian Tourism Exchange 
and Marketplace Events

Australia Marketplace Events:

19 -21 July 2023 (South East Asia)

23 – 26 July 2023 (India)

6 – 8 August (North America)

Early December (China)

Australian Tourism Exchange 2024 

19-23 May in Melbourne
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WHAT’S NEXT – ATE24 MELBOURNE

2,300 
DELEGATES

5 

DAYS

623 
BUYERS

32 
COUNTRIES

45,000 
MEETINGS

20
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GET INVOLVED WITH 
SOCIAL MEDIA

@Australia
#SeeAustralia

TOURISM.AUSTRALIA.COM/SOCIALMEDIA

Tips & Tricks Webinars plus Fact Sheets on 

English-language plus Chinese-language 

Platforms.
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TOURISM.AUSTRALIA.COM/WORKINGWITHMEDIA

SEND YOUR STORIES TO 
INTERNATIONALMEDIA@TOURISM.AUSTRALIA.COM
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GENERATING 
PUBLICITY
Building media relationships

Writing a media release

Using images & video

Hosting media

Getting involved in TA & STO programs 
including ‘The Hot List’ and ‘Australian 
Stories’



Tourism Australia June 2023Tourism Australia

CONTACT: INTERNATIONALMEDIA@TOURISM.AUSTRALIA.COM

GETTING 
INVOLVED:
MEDIA 
HOSTING
Tourism Australia’s Media Hosting team works 
closely with the Australian tourism industry to 
host approximately 1,000 journalists, digital 
influencers, opinion leaders and broadcast 
crew from around 16 countries each year.

We partner with the STOs and industry to 
deliver the program. To get involved, ensure 
you connect with your RTO or STO in the first 
instance.
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A FULL SUITE OF 
NEW RESEARCH 
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KEEP IN TOUCH
Subscribe to our newsletters

tourism.australia.com/subscribe

Follow us on Twitter: TourismAUS

Follow us on LinkedIn

Kristy Malapa

Industry Relations Manager 

kmalapa@tourism.australia.com

+61 404 054 543

THANK YOU!
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mailto:kmalapa@tourism.australia.com
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