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°5 abc.net.au/news/2024-C o

Barcelona draws millions of
tourists every year, but many
residents have had enough, and
are taking action

By Europe bureau chief Mazoe Ford and Adrian Wilson

Travel and Tourism (Lifestyle and Leisure)

Sat 17 Aug

abc.net.au/news/barc... ° #» Share

At first glance, Barcelona is buzzing. The beach is
packed, tourists swarm around the major sites,
and restaurants are full.

The pandemic ravaged the tourism industry in
Spain, but its second-largest city appears to have
vered.

Venice is facing multiple tourism
threats and many Venetians now
want controls on visitors

Foreign Correspondent /

By Samantha Hawley and Bronwen Reed in Venice

Posted Mon 11 Mar 2019 at 8:05pm, updated Mon 11 Mar 2019
at 11:47pm

0:00 / 2:24
»

Venetians are concerned the city's 1000-year history could
be at risk due to the escalating levels of tourism - especially

large cruise ships

They used to say "see Venice and die".
The impossible city-on-the-sea has long
been a bucket list staple for travellers
lured by its water and its stone.

Get the ABC News app for the latest news and live

notifications. —
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Simple recipes.

€ Cooking Simply delicious. EXpLOm
= €he New Hlork Times -

SUBSCRIBE FOR A$0.50/WEEK

Amsterdam’s Latest Effort to
Fight Excessive Tourism: No

New Hotels

The city wants no more than 20 million hotel
stays annually. The measure is one of multiple
efforts to control the flow of visitors.

B Listen to this article - 4:40 min Learn more

% Share full article & [:] :] 33
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What if we flip our thinking?



Tourism for good In
New Zealand and
Scandinavia?

THE END
TOURISM

AS WE KNOW IT




The shift from
Destination Marketing Organisation
o
Destination Management Organisation



What makes you proud of the place you live?



Create a sense of
place and foster
CIVIC pride
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9 Green Bike Tours, Copenhagen, Denmark
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How are we making it easier for visitors to do
good?



Making better
choices easy

OUR BURGERS VARY A LOT IN THEIR
CARBON/CO2 COST. WE RECOMMEND

THAT YOU TRY O -
BURGERS Fo: A ‘B’:TL‘I'EESRS :\?1'20::? s @ + @ w
VEGAN CHEESEBURGER 125 175
0,67 xcicoz 1,95 xeico2
VEGAN FALAFELBURGER 125 175
0,89 kcico2 2,17 xecicoz
CHEESEBURGER 125 175
5,99 xcicoz 7.27 xcGico2
BACON CHEESEBURGER - 125 175
_ 6,47 xG/co2 7.75 kcico2
OXBURGER ruLLeD BEEF 125 175
9,90 xcicoz 11,18 xcicoz2’
FRIES incL.1DIP -~ 50
1,10 xeicoz
SODAVAND § ; 25
. 0,18 .xG/co2
AKE
SHAKE flansené € 65 UPGRADE
STRAWBERRY CHOCOLATE VANILLA COFFEE - b +40
EXTRA DIP 5
60 - 30

~ssss 1 IN A JAR LARGE/SMALL

9 Kristinedal Burgers, Copenhagen, Denmark




Reflect local values
and encourage
respect

TIAKINEWZEALAN.CM .#TIAKIPROMISE o




Conserve
culture and the oL ey
environment = -

Tio Ohiwa Oysters, Bay of Plenty, New Zealand




Showcasing
InNnovation

Welcome
to Sweden!

9 GSTC Conference, Stockholm, Sweden




When have you experienced authentic
connection on a trip?



Fostering deeper
soclal connection

9 Espresso House, Denmark




Inspiring positive
change

GreenKayak is an environmental
NGO that engages with
volunteers in the fight against
Ocean pollution while kayaking.

Jump aboard a GreenKayak and
paddle for free with two simple
conditions - spend your time on the
Water collecting waste and share your
experience on social media using

#Paddlefortheocea'ns

J

~ ON YOUR ARRIVAL
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g / l \ 't make the
rn in time and don
involved only good :::: team wait. Stay s:;e ‘;vailz?":ep :
There is N0 IOy nice to the staff ~ away from boatsa
" karma- sof‘:llle:lis:h our equipment.
and care

#GreenKayak
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9 Refshalegen, Copenhagen, Denmark




We're all in this together

() 2 bayofplentynz.com/abor & : () % derfulcopenhagen.com &
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Industry collaboration at Royal
Djurgarden, Sweden

[ . - THE GREEN
The Green Room, Tourism Bay of . ROOM|TE
LD ey = RUMA® 5
Yy ¢ ¢ sz KAKARIKI - .

i & + Copenhagen launches
' " new green experience
economy initiative,
CopenPay

Passion Groups, Tourism Bay of
Plenty

8.7.2024

Photo: VisitCopenhagen
To get tourists to act more sustainably,

ABOUT US / SUSTAINABILITY & REGENERATION / THE GREEN ROOM | TE Wonderful Copenhagen is launching a new
RUMACAEARIK] initiative: Pay for a variety of Copenhagen
attractions with climate-friendly actions.

% MAKING A b i

CopenPay, Wonderful Copenhagen DIFFERENCE ‘>
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What are our measures of success?




Facts about Copenhagen

Population in Copenhagen: 602 t. residents
Bicycles: 750,000 (4 times more than cars)
Commuting: 62% of all citizens commute by bicycle
Copenhagen drew 12 million international overnight stays in 2023.
Cycling infrastructure: 382 km of cycle lanes

Hotels: Majority of hotel rooms in the city are eco-certified
Tap water: Potable and safe to drink

Canals: Clean enough for swimming

Electricity: More than 70% sourced from renewable energy

District heating: Primarily powered by biomass
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Changing

the World,
Starts with
Me




Enablers for success

{ @ @

SClliE UHE Making d(?‘”g good Cushioning the risk
ecosystem ofshared easier in innovation
benefit
Unity through Success where value ~ Communicating the
shared solutions is pursued over value of tourism

volume



What is the future of tourism in your
destination?



Read the full report
and keep the
conversation going
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