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What if?
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Engaging the senses
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Before we begin designing
experiences, we need to know
who we're designing for




Target markets

Why?
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‘ 7 MTE Design Questions




From design to delivery
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Assessing
opportunities

Feasibility
(Can we do it?)

Desirability
(Do people

want it?)
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Port Stephens 4WD Tag-Along




Why it works...




Port Stephens 4WD Tag-Along Tours

e Involvement .~ e Sight v
e Hedonism v e Sound v
e Local culture .~ e Smell v
e Meaningfulness. e Touch v
e Knowledge Vv e Taste v
e Novelty v

e Refreshment .~



The result...




Port Stephens 4WD Tag-Along Tours

Fun, fun and more fun
sept 2022 « Family

Great family day out!
Dec 2022 » Family

Totally fun and awesome!!!!
Jan 2024 « Family

020000
00000 An experience not to miss!
Best 4WD tour experience Jan 2022 « Family

419 00000 102

Excellent S a7
Verygood @ n
Average 2
Poor 1

Terrible 1

An awesome afternoon out - do this tour !!!

5th time
July 2023 « Family

Excellent Afternoon with Bruce

Too old to have fun.... Not
sept 2024 - Solo
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YRT Experience Development
Mentoring Program




Program outline
‘Programinfo

e Upto 10 businesses
e June - October

e Mentee cost: Scaled
from $358

e 3 x 1-hour online
mentoring sessions

e 90-minute on-site
meeting

e One-day famil to an
experience-based
destination/operators



Questions?

KO Tourism www.kotourism.com.au karen@kotourism.com.au
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