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CHAPTER 1:
Introduction to Google Ads
If you’re a business owner looking to promote your products or services 
online, you’ve probably heard of Google Ads (formerly known as Google 
AdWords). It’s a powerful advertising platform that allows you to reach 
potential customers who are searching for keywords related to your 
business on Google.

But what exactly are Google Ads? At their core, they are online ads that 
appear on Google search results pages, as well as on websites and apps 
that are part of the Google Display Network. When someone clicks on your 
ad, they are taken to your website or landing page, where you can convert 
them into a customer.

So why are Google Ads important for your business? For starters, 
they can help you reach a wider audience than you might be able to with 
traditional advertising methods. With billions of searches happening on 
Google every day, there’s a good chance that someone is looking for a 
product or service that you offer.

Additionally, Google Ads allow you to target your ads to specific audiences 
based on factors like location, language, and device type. This means you 
can show your ads to people who are most likely to be interested in what 
you have to offer, increasing the chances of conversion and maximizing 
your return on investment (ROI).

So how do Google Ads work? It all starts with creating an account and 
setting up your campaigns. You’ll need to choose the type of campaign 
you want to run (such as Search, Display, or Video), set your budget and 
targeting options, and create your ads.

Once your campaigns are up and running, you can monitor their 
performance using tools like Google Analytics and optimize them to 
improve results. This might involve tweaking your ad copy, adjusting your 
bidding strategy, or experimenting with different targeting options.

Overall, Google Ads can be a highly effective way to promote your business 
online, but it does require some time and effort to get started. In the next 
chapter, we’ll walk you through the process of creating your first Google 
Ads account and setting up your first campaign.
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CHAPTER 2: 
Creating Your First Google Ads Account
Now that you understand the basics of Google Ads, it’s time to create your 
own account and start promoting your business. Here’s a step-by-step 
guide to help you get started.

STEP 1: SIGN UP FOR A GOOGLE ADS ACCOUNT

To create a Google Ads account, go to the Google Ads homepage 
and click on the “Start Now” button. You’ll need to provide some basic 
information about your business, such as your website URL and location.

STEP 2: CHOOSE YOUR CAMPAIGN TYPE

Once you’ve created your account, you’ll need to choose the type of 
campaign you want to run. There are several options available, including:

Search Campaigns: These ads appear on Google search results pages 
when someone searches for keywords related to your business.

Display Campaigns: These ads appear on websites and apps that are 
part of the Google Display Network.

Video Campaigns: These ads appear on YouTube and other video sites.

For most businesses, a search campaign is a good place to start, as it 
allows you to target people who are actively searching for products or 
services like yours.

STEP 3: SET YOUR BUDGET AND TARGETING OPTIONS

Next, you’ll need to set your budget and targeting options. You can choose 
how much you want to spend each day, as well as your target audience 
based on factors like location, language, and device type.

It’s important to choose your targeting options carefully to ensure that 
your ads are shown to the right people. For example, if you only serve 
customers in a specific geographic area, you can limit your ads to that area 



6

to avoid wasting money on clicks from people who are unlikely to become 
customers.

STEP 4: CREATE YOUR ADS

Once you’ve set up your campaign, it’s time to create your ads. You’ll need 
to choose the ad format (such as text or image), write your ad copy, and 
select the keywords you want to target.

When writing your ad copy, make sure to highlight the benefits of your 
product or service and include a strong call to action to encourage people 
to click on your ad.

STEP 5: LAUNCH YOUR CAMPAIGN

Once your ads are ready, you can launch your campaign and start 
promoting your business online. It’s important to monitor your campaigns 
regularly to see how they’re performing and make adjustments as needed.

In the next chapter, we’ll cover some tips and best practices for conducting 
keyword research and creating effective ad copy to maximize the 
effectiveness of your campaigns.
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CHAPTER 3: 
Conducting Keyword Research and 
Creating Effective Ad Copy

One of the most important aspects of creating successful Google Ads 
campaigns is selecting the right keywords and creating effective ad copy. 
In this chapter, we’ll cover some tips and best practices for conducting 
keyword research and creating ads that will attract clicks and conversions.

KEYWORD RESEARCH

The first step in creating effective Google Ads campaigns is to conduct 
thorough keyword research. Here are some tips to help you get started:

•	 Use Google’s Keyword Planner tool: This tool allows you to enter a 
keyword or phrase and get suggestions for related keywords, along 
with data on search volume and competition.

•	 Think like your customers: Consider the terms and phrases that your 
potential customers might use when searching for your product or 
service. Try to put yourself in their shoes and brainstorm a list of 
relevant keywords.

•	 Check out your competitors: Look at the ads and keywords being 
used by your competitors to get ideas for your own campaigns.

•	 Use long-tail keywords: Long-tail keywords are more specific and 
targeted than broad keywords, and often have less competition. 
For example, instead of targeting “running shoes,” you might target 
“women’s trail running shoes.”

CREATING EFFECTIVE AD COPY

Once you’ve selected your keywords, it’s time to create your ad copy. 
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Here are some tips to help you create ads that will attract clicks and 
conversions:

•	 Highlight your unique selling proposition (USP): What sets your 
product or service apart from the competition? Make sure to 
highlight your USP in your ad copy to grab people’s attention.

•	 Include a strong call to action (CTA): Your ad should include a clear 
and compelling CTA that encourages people to click on your ad and 
take action on your website.

•	 Use emotional language: People are more likely to take action 
when they feel an emotional connection to your product or service. 
Use words and phrases that evoke emotion, such as “Discover,” 
“Transform,” or “Unlock.”

•	 Test multiple ad variations: Create multiple versions of your ad and 
test them to see which one performs best. This can help you identify 
which ad copy and messaging resonates most with your target 
audience.

•	 Use ad extensions: Ad extensions allow you to include additional 
information in your ads, such as your phone number, location, or 
links to specific pages on your website. This can help your ads 
stand out and provide more value to potential customers.

By conducting thorough keyword research and creating effective ad 
copy, you can maximize the effectiveness of your Google Ads campaigns 
and attract more clicks and conversions. In the next chapter, we’ll cover 
some tips for monitoring and optimizing your campaigns to improve their 
performance over time.
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CHAPTER 4: 
Monitoring and Optimizing Your Google 
Ads Campaigns
Once you’ve launched your Google Ads campaigns, it’s important to 
monitor and optimize them to ensure that you’re getting the best possible 
results. Here are some tips and best practices for monitoring and 
optimizing your campaigns:

1. SET UP CONVERSION TRACKING

Conversion tracking allows you to track the actions that people take on 
your website after clicking on your ads, such as making a purchase or 
filling out a contact form. By setting up conversion tracking, you can see 
which campaigns, keywords, and ads are driving the most valuable actions 
on your website, and adjust your campaigns accordingly.

2. MONITOR YOUR CAMPAIGN PERFORMANCE

Regularly monitor your campaigns to see how they’re performing. Check 
your ad spend, click-through rates (CTRs), conversion rates, and other 
metrics to identify areas where you can improve your campaigns. For 
example, if a particular keyword or ad group isn’t performing well, you may 
need to adjust your targeting or ad copy.

3. USE NEGATIVE KEYWORDS

Negative keywords allow you to exclude certain keywords from your 
campaigns, so your ads won’t appear for irrelevant searches. For example, 
if you’re selling high-end products, you may want to exclude keywords like 
“cheap” or “discount” to avoid attracting clicks from people who aren’t 
likely to make a purchase.

4. TEST AND REFINE YOUR AD COPY

Continuously test and refine your ad copy to improve its effectiveness. 



10

Create multiple versions of your ads and test them against each other to 
see which ones perform best. Make adjustments to your ad copy based 
on your findings, and continue testing to identify new opportunities for 
improvement.

5. ADJUST YOUR BIDS

Your bid amount determines how much you’re willing to pay for each 
click on your ads. Adjust your bids based on the performance of your 
campaigns, increasing your bids for keywords that are driving valuable 
actions on your website, and decreasing your bids for keywords that aren’t 
performing as well.

6. USE AD EXTENSIONS

Ad extensions allow you to include additional information in your ads, such 
as your phone number, location, or links to specific pages on your website. 
Use ad extensions to provide more value to potential customers and make 
your ads stand out from the competition.

By following these tips and best practices, you can optimize your Google 
Ads campaigns and achieve better results over time. Remember to 
regularly monitor and adjust your campaigns based on their performance, 
and continuously test and refine your ad copy to improve its effectiveness.
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CHAPTER 5: 
Common Mistakes to Avoid in Google Ads
While Google Ads can be a powerful tool for advertising your business 
online, there are also some common mistakes that many beginners make. 
Here are some common mistakes to avoid in Google Ads:

1. NOT SETTING CLEAR GOALS

Before launching your Google Ads campaigns, it’s important to set clear 
goals for what you want to achieve. Are you looking to increase website 
traffic, generate leads, or boost sales? By setting clear goals, you can 
create more targeted campaigns and measure their effectiveness more 
accurately.

2. NEGLECTING KEYWORD RESEARCH

Keyword research is crucial for identifying the right keywords to target in 
your campaigns. Neglecting keyword research can result in targeting the 
wrong keywords or missing out on valuable opportunities. Use Google’s 
Keyword Planner or other keyword research tools to identify relevant 
keywords with high search volumes and low competition.

3. TARGETING TOO BROADLY

While it may be tempting to target a broad audience, targeting too broadly 
can result in wasting your ad spend on irrelevant clicks. Instead, focus on 
targeting a more specific audience, such as people who are searching for 
specific products or services related to your business.

4. IGNORING QUALITY SCORE

Quality Score is a metric that Google uses to evaluate the relevance and 
quality of your ads and landing pages. Ignoring Quality Score can result in 
lower ad positions and higher costs per click. Aim to create relevant, high-
quality ads and landing pages to improve your Quality Score and achieve 
better results.
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5. NOT TESTING AND OPTIMIZING

One of the biggest mistakes you can make in Google Ads is not testing 
and optimizing your campaigns. Testing different ad copy, targeting 
options, and bid amounts can help you identify areas for improvement and 
achieve better results over time. Regularly monitor your campaigns and 
make adjustments based on their performance.

By avoiding these common mistakes and following best practices for 
Google Ads, you can maximize the effectiveness of your campaigns and 
achieve better results over time. Remember to set clear goals, conduct 
thorough keyword research, target your ads appropriately, prioritize Quality 
Score, and continuously test and optimize your campaigns for better 
results.
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CHAPTER 6: 
Scaling Your Google Ads Campaigns
Once you’ve launched and optimized your Google Ads campaigns, you 
may want to consider scaling them to reach a wider audience and achieve 
even better results. Here are some tips for scaling your campaigns:

1. INCREASE YOUR BUDGET

One of the most straightforward ways to scale your campaigns is to 
increase your budget. By increasing your budget, you can reach more 
potential customers and increase your chances of generating more clicks 
and conversions. However, be sure to monitor your campaigns closely to 
ensure that you’re still achieving a positive return on investment (ROI).

2. EXPAND YOUR TARGETING

Expanding your targeting options can help you reach a wider audience 
and generate more clicks and conversions. Consider targeting additional 
keywords, creating new ad groups, or targeting new geographic locations 
to expand your reach.

3. USE DIFFERENT AD FORMATS

Different ad formats can be more effective for different types of campaigns 
and audiences. Consider using different ad formats, such as video ads, 
display ads, or shopping ads, to see what works best for your business.

4. TEST NEW AD COPY

Continuously testing and refining your ad copy can help you identify what 
resonates best with your audience and achieve better results. Try out new 
ad headlines, descriptions, and calls to action to see what works best for 
your campaigns.

5. USE AUTOMATED BIDDING STRATEGIES
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Automated bidding strategies, such as Target CPA (cost per acquisition) 
or Target ROAS (return on ad spend), can help you achieve your desired 
results while saving time and effort. Consider using automated bidding 
strategies to optimize your campaigns for your target metrics.

6. ANALYZE YOUR RESULTS

As you scale your campaigns, it’s important to closely monitor and analyze 
your results. Use analytics tools, such as Google Analytics or Google Ads 
reports, to track your ad spend, clicks, conversions, and other metrics. 
Use this information to make data-driven decisions about how to continue 
scaling your campaigns.

By following these tips and best practices for scaling your Google Ads 
campaigns, you can reach a wider audience and achieve even better 
results over time. Remember to increase your budget, expand your 
targeting, use different ad formats, test new ad copy, use automated 
bidding strategies, and closely analyze your results to make informed 
decisions about how to continue scaling your campaigns.
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CONCLUSION
Taking Your Business to the Next Level 
with Google Ads
If you’re looking to take your business to the next level, Google Ads can 
be a powerful tool to help you achieve your goals. In this ebook, we’ve 
covered the basics of setting up and optimizing your campaigns, as well as 
some tips and best practices for achieving better results over time.

LET’S RECAP SOME OF THE KEY BENEFITS OF USING 
GOOGLE ADS FOR YOUR BUSINESS:

1.	 Reach a wider audience: With Google Ads, you can reach potential 
customers who are actively searching for the products or services 
you offer. This can help you expand your customer base and 
ultimately increase sales and revenue.

2.	 Target your ads effectively: With Google Ads, you can target your 
ads to specific keywords, geographic locations, and demographics 
to ensure that your ads are seen by the right people at the right time.

3.	 Control your costs: With Google Ads, you have control over your 
budget and bidding strategy, so you can ensure that you’re getting 
the best possible return on investment for your advertising spend.

4.	 Measure your results: With robust analytics tools, you can track the 
performance of your campaigns and make data-driven decisions to 
optimize your ads for better results over time.

Now that you understand the benefits of using Google Ads for your 
business, what are the next steps for getting started with your own 
campaigns?

1.	 Set clear goals: Before you start setting up your campaigns, be sure 
to define your goals and objectives. This will help you stay focused 
and ensure that your campaigns are aligned with your overall 
business strategy.
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2.	Conduct thorough keyword research: Keyword research is a critical 
step in setting up effective Google Ads campaigns. Use keyword 
research tools to identify relevant keywords for your business and 
create targeted ad groups based on those keywords.

3.	Create compelling ad copy: Your ad copy is what will grab the 
attention of potential customers and encourage them to click 
through to your website. Make sure your ad copy is compelling, 
relevant, and clearly communicates the value of your products or 
services.

4.	Optimize your campaigns: Continuously test and optimize your 
campaigns to achieve better results over time. Use A/B testing to 
try out different ad copy and landing pages, and adjust your bidding 
strategy and targeting options as needed.

By following these steps and best practices, you can set yourself up for 
success with Google Ads and take your business to the next level. Good 
luck, and happy advertising!

Best of luck!

Kon Chatzi
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